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REQUEST FOR PROPOSALS 

The House Next Door, Inc. (HND) is accepting proposals from Marketing firms to provide 

marketing services for our organization. All costs incurred in the preparation of a proposal 

responding to this RFP will be the responsibility of the firm and will not be reimbursed by HND. 

We invite you to submit a proposal to us by 3:00 PM April 20th, 2020, for consideration.  A 

description of HND, the services needed, and other pertinent information follows:  

 

Summary 

 

With this request for proposal (RFP), HND seeks to acquire the services of a qualified marketing 

firm to support its marketing initiatives. HND invites proposals from interested marketing agencies 

with experience in brand recognition and advancement; marketing; social media strategy and 

implementation; website redesign and market research.  

Background of HND 

The House Next Door is a licensed community-based prevention and intervention not-for-profit 

agency that has served families in Volusia and Flagler counties for over 40 years.  During that time, 

The House Next Door has grown into a $5 million budget that receives local, state and federal 

funding; as well as continued support from local organizations and private foundations. 

The House Next Door began as a grassroots organization when several members of the area came 

together in the early 1970’s with concerns about the emerging drug use among the youth in the 

community.   The mission of The House Next Door is to nurture and empower families to help build 

stronger communities.  

HND is a not-for-profit 501(c)(3) organization with annual revenues of approximately $5 million 

and employs approximately 68 employees.  HND’s largest funders are the Florida Department of 

Health (DOH), a pass-through entity for the U.S. Department of Agriculture (USDA), providing 

over $1.2 million of support, and Lutheran Services of Florida (LSF), a managing entity for the 

Florida Department of Children and Families (DCF), providing approximately $700,000 of support. 

The agency’s strong reputation in the community has resulted in good brand recognition. As the 

organization has grown and offered additional services, the community’s understanding of the work 

we do has decreased. We are seeking a cohesive marketing plan to increase our brand awareness in 

our community.  

Marketing Goals 

Working in collaboration with the Executive Team at HND, the marketing contractor will work 

towards and measure efforts against the following goals: 

 Build greater community (Volusia and Flagler County) awareness of our mission, programs 

offered and position HND as a leader in behavioral mental health for families 

 Drive measurable traffic and leads to HND through targeted marketing mix that includes 

increased website traffic, PR, events 

 Strengthen community awareness of our niche of family focused wellness 
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Scope of work 

Your proposal is expected to cover the following services: 

 

A. Strategy 

 Develop a marketing plan that meets our established goals 

 Serve as HND’s expert advisor for the development and implementation of marketing 

strategies 

 Create quarterly planning objectives and reporting for ensuring that tactics are 

managed on brand and on budget 

B. Marketing and Public Relations 

 Assess current graphic design and content development for digital, print and collateral 

material and make recommendations on improvements needed 

 Manage public relations resources to accomplish the objectives in the marketing goals 

C. Digital 

 Assess current website design and make recommendations for improvement 

 Provide social media strategy development and content 

D. Market Research 

 Advising HND on strategy to maintain brand consistency and increase awareness of 

services provided  

 Making recommendations on brand advancement 

Key Personnel 

Following is the key contact for information you may seek in preparing your proposal: 

Jennifer Nadelkov 

e-mail: jnadelkov@thehnd.com 

CEO 

 
Tel: (386) 734-7571 

 
 

Requests for additional information should be directed to the above-named contact.  

 

 

Your Response to This Request for Proposal 
 
In responding to this request for proposal, we request the following information:  

 

1. Company Profile 

a. Name of the business, contact person, and contact information: Provide address, 

telephone, mobile telephone number, fax number, email address, and web address, as 

applicable 

b. Statement of ownership: Describe the type of business entity (sole proprietorship, 

corporation, LLC, or other) 

c. List of subcontractors. If applicable, provide company name, contact person, address 

and telephone number, and intended percentage of work to be performed by any 

subcontractor.  

 

mailto:jnadelkov@thehnd.com
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2. Qualifications 

a. Provide a brief description of your firm, including its founding and history, number 

of employees, service areas; and, awards or other forms of recognition 

b. Provide a description of your work process 

c. Describe the experience with and knowledge of mental health awareness, social 

service industry and not for profit organizations among your firm’s personnel  

d. Describe why and how your firm is uniquely positioned to serve as HND’s lead 

marketing strategist 

3. Experience and ability to perform this work 

a. Describe the approach your firm would undertake to successfully complete the tasks 

described in the Scope of Work  

b. Provide examples of relevant work 

c. Provide a minimum of three (3) client references 

d. Provide a list of personnel who would be assigned to HND work, along with their 

credentials and experience 

4. Pricing 

a. Provide a schedule of fees, with hourly rate, for all relevant services described in the 

Scope of Work including cost of Ongoing Consultation, Strategy development, 

Marketing services, content development and public relations 

b. Based on your approach, provide an estimate of the annual number of hours required 

for each service area described in 4a 

c. Provide standard billing rates for professional personnel, if additional work is 

requested. 

Sealed proposals (1 original and 6 copies) will be accepted by mail or hand delivery until 3:00 

PM, April 20, 2020 addressed to:  

 

The House Next Door, Inc. 

Attn: Jennifer Nadelkov, CEO 

804 N. Woodland Blvd. 

DeLand, FL 32720 

 
 

Those submitting sealed proposals should indicate on the outside of the envelope that it is a 

“Proposal for Marketing RFP”, and include the name of the proposing entity. Failure to do so 

may result in premature disclosure of your proposal and therefore disqualify you from further 

consideration. It is the responsibility of the proposing entity to ensure that the proposal is received 

by the date and time specified above. 
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Evaluation of Proposals 

 
HND will evaluate proposals on a qualitative basis. This includes our review of the agency’s related 
work experience and related materials, interviews with senior engagement personnel to be assigned 
to our organization, results of discussions with other clients, and the agency’s completeness and 
timeliness in its response to us. 

The Development Committee of HND may require the respondents to make a public presentation to 
the committee. 

The Development Committee will rate all responses to this RFP that are received on or before the 
stated deadline, according to the criteria listed below.  Based on its initial evaluation, the Marketing 
Committee will make a recommendation to the Board of Directors who will then authorize the CEO 
and CFO to negotiate a contract with the selected proposer. 

The following criteria with a point system of relative importance with an aggregate total of 100 
points will be utilized to evaluate the qualification of each proposer: 

 

 Evaluation Criteria 

1 

40% 

Previous experience of the firm and key members of the proposed team: 

a. Experience working with and knowledge of behavioral health provider organizations. 

b. Experience with non-profit organizations  

c. Experience with non-profit organizations that are recipients of DCF grants for Substance 

Abuse and Mental Health (SAMH) Services. 

 

2 

10% 

Experience and quality of staff to be assigned to perform the work: 

a. Names, résumés and responsibilities for the proposed key members of the marketing 
team. 

b. Experience and quality of work of the proposed key marketing team members.   

3 

20% 

Creativity, Ability to keep family as the focus of all material  

4 

10% 

The firm’s use of technology  
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5 

10% 

Peer Review and Reference call results 

6 

10% 

Annual fee to perform the scope of work 

 

The annual fee to perform the scope of work above should be competitive 

 
Please submit your response to this Request for Proposal by April 20th, 2020.  We would also 
appreciate a response if you decline to submit a proposal. 


